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A Leader in the Russian Commercial Segment
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Source: Pharmexpert preliminary data, retail prices. Subject to change

Market share 1H2010 - Retail Segment
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1H2010 Sales Structure

L
' B Pharmstandard
Pharmaceuticals
97.8% of 1H2010 sales 8.2% decrease

OTC
50.2%
of Pharma sales

Rx
14.10of Pharma sales

= Therapeutic focus: = Product portfolio includes: = Product portfolio
> Analgesics > Coronary Therapy includes:
» Cough & cold > Acid pump inhibitors > Velcade
> Vitamins > Nitrites & nitrates > Mildronate
> Anti-viral > ACE inhibitors > IRS-19 & Imudon

> Anti-fungal > Alimentary tract > Others

4.7% growth 60.4% growth 18.7% growth

14.7% revenue growth in 1H2010

13.3% pharma revenue organic growth for 1H2010
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* — excluding Velcade, Mildronate, IRS-19& Imudon, others products.




Best Selling Brands 1H2010 (excluding 3rd parties products)

1H2010 1H2009 Volume 10/09 Sales 10/09
Volume Sales (min % of total |Volume (min Sales (min % of total
Ne BRAND (min packs) RUR) sales packs) RUR) sales [Change % Change %

1 Arbidol 13.912 1,610 22.2% 12.329 1,475 23.0% 1582  12.8% 136 9.2%
2 Pentalgin 16.839 877 12.1% 18.306 945 14.7% -1.468 -8.0% 68 -7.2%
3 Complivit 5.531 472 6.5% 7.164 487 7.6%) -1.633  -22.8% -5 -3.1%
4 Terpinkod 3.010 412 5.7% 2.151 302 4.7% 0.858  39.9% 110  36.5%
5Phosphogliv 0.991 318 4.4% 0.934 326 5.1% 0.058 6.2% 7 22%
6 Flucostat 2.582 301 4.1% 2.700 316 4.9% 0118  -4.4% -5 -4.8%
7 Rastan 0.221 301 4.1% 0.024 23 0.4% 0.197 812.8% 278 1206.1%
8 Afobazol 1.639 244 3.4% 1.297 191 3.0% 0.342  26.4% 53  27.6%
9 Amixin 0.538 221 3.0% 0.443 189 2.9% 0.095  21.4% 32 17.2%
10 Codelac 2.532 210 2.9% 3.392 339 5.3% -0.860  -25.4% -129  -38.1%
TOP 10 total 47.795 4,967 68.4% 48.741 4,593 71.6% -0.945 -1.9% 374 8.1%
Other brands 259.672 2,298 31.6% 273.521 1,819 28.4%| -13.849  -5.1% 479 26.3%
TOTAL SALES 307.467 7,265 100.0% 322.262 6,412 100.0%| -14.794 -4.6% 853  13.3%

* Flucostat (tablets&solution for Injection)

** Amixin(Ne125&Ne60)

Top 10 Best selling Brands demonstrated growth of 8,1% in value
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Top 10 OTC Brands 1H2010 (excluding 3rd parties products)

1H2010 1H2009 Volume 10/09 Sales 10/09
Volume (min Sales (mIn % of total | Volume (min Sales (min % of total

Ne BRAND packs) RUR) sales packs) RUR) sales Change % Change %
1 Arbidol 13.912 1,610 28.4% 12.329 1,475 27.2% 1.582 12.8% 136 9.2%
2 Pentalgin 16.839 877 15.4% 18.306 945 17.4% -1.468 -8.0% 68 -7.2%
3 Complivit 5.531 472 8.3% 7.164 487 9.0% -1.633  -22.8% -5 -31%
4 Terpincod 3.010 412 7.3% 2.151 302 5.6% 0.858  39.9% 110  36.5%
5Flucostat* 2.582 301 5.3% 2.663 310 5.7% -0.081 -3.0% -9 -2.9%
6 Afobazol 1.639 244 4.3% 1.297 191 3.5% 0.342  26.4% 53  27.6%
7 Codelac 2.532 210 3.7% 3.392 339 6.3% -0.860  -25.4% -129  -38.1%
8 Amixin** 0.449 193 3.4% 0.399 175 3.2% 0.050 12.5% 18  10.3%
9 Activated carbon 37.155 128 2.3% 30.431 87 1.6% 6.724 22.1% 42 48.3%
10Corvalol 22.270 116 2.0% 26.431 126 2.3% -4.160  -15.7% 11 -8.4%
TOP 10 total 105.919 4,563 80.4% 104.564 4,437 81.8% 1.355 1.3% 126 2.8%
Other brands 175.872 1,114 19.6% 198.745 985 18.2%|  -22.873  -11.5% 129 13.1%
TOTAL SALES 281.791 5,677 100.0% 303.309 5,422 100.0%|  -21.517 -7.1% 255 4.7%

* Flucostat (tablets only)

** Amixin (only Ne125)
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Top 10 Rx Brands 1H2010 (excluding 3rd parties products)

1H2010 1H2009 Volume 10/09 Sales 10/09
Volume Sales (min % of total |Volume (min Sales (min % of total
Ne BRAND (min packs) RUR) sales packs) RUR) sales Change % (Change %
1 Phosphogliv 0.991 318 20.0% 0.934 326 32.9% 0.058 6.2% 7 2.2%
2 Rastan 0.221 301 19.0% 0.024 23 2.3% 0.197 812.8% 278 1206.1%
3 Biosulin 0.326 161 10.1% 0.180 91 9.2% 0.146  81.4% 70 76.4%
4 Combilipen 1.228 117 7.4% 0.744 74 7.5% 0.484  65.0% 43 57.2%
Cocarboxylase
5Hydrochloride 2.396 111 7.0% 0.832 21 2.1% 1.564 187.9% 90 430.9%
6 Picamilon 1.697 65 4.1% 2.118 57 5.8% -0.421  -19.9% 8 13.3%
7 Ciclodol 1.367 61 3.8% 1.249 51 5.2% 0.118 9.4% 10 18.8%
8 Sulfocamphocaine 1.157 45 2.8% 0.896 30 3.0% 0.261  29.1% 15  50.8%
9 Renipril 0.967 36 2.3% 0.944 35 3.6% 0.022 2.4% 1 2.7%
10 Octolipen 0.192 36 2.3% 0.041 7 0.7% 0.152  373.8% 29 419.8%
TOP 10 total 10.542 1,251 78.8% 7.962 715 72.3% 2.580  32.4% 535 74.8%
Other brands 15.134 337 21.2% 10.991 275 27.7% 4143  37.7% 63 22.9%
TOTAL SALES 25.676 1,588 100.0% 18.953 990 100.0% 6.723  35.5% 598  60.4%

Top 10 RX Brands demonstrated growth of 74.8% inv  alue
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Collaboration projects - 3rd parties products

Velcade® 1,649.6 14.3% 2,278.1 22.6% -628.5 -27.6%
Coagil Vi 790.6 6.8% 0.0 0.0% 790.6 -
Pulmozyme® 610.2 5.3% 0.0 0.0% 610.2 ;
Mildronate® 554.7 4.8% 673.6 6.7% -118.9 -17.7%
Other 3 parties products 351.1 3.0% 381.9 3.8% -30.8 -8.1%
ot 3,956.2 34.3% 3,333.6 33.1% 622.6 18.7%

The OJSC Pharmstandard and “Johnson & Johnson” LLC entered into mutual agreement (secondary packaging of
the product Velcade® (INN Bortezomib)) - The sales of the product in the first half of 2010 achieved RUR1,650 mln.

The Company successfully launched first shipments of the product Coagil VII (INN Eptacog Alpha) - RUR 791 mln.
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TOP-10 Average retail price dynamics 1H2010/1H2009, RUR
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TOP-10 sales 1H2010/1H2009 by value, bin RUR
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TOP-10 sales 2009/2008 by volume, packs

Packs, min 2009 = 2010
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Government Support of healthcare in frame of PHARMA 2020 strategy

FRP was launched in 2005 and became one of the key  market drivers. Stipulates free medication for cert ain social
groups, such as physically handicapped and veterans

e Budget 2010 increased by 10% up to 88 bin RUR

New approach to the price registration and regulati on approved and implemented since 1/04/2010
e Obligatory GMP production facilities certification since January 2014
e 15% price preference for local producers in governm ent procurement

New law about pharmaceutical products approved by p resident and commence from 01/09/2010

e Ministry of Industry and Trade of the Russian Feder  ation approved the concept of the Pharmaceutical Se  ctor
Development Strategy 2020.
»  This document outlines the guidelines for the adopt ion of the GMP standards and implementation of the
import substitution programme.

e According to the Strategy 2020, by 2020, the share  of local products in the Russian market shall reach 50%.

Import e In December 2008, Ministry of Industry and Trade of  the Russian Federation issued Order No 427. 15% pr ice
= = ferences to Russian manufacturers until 31 Dece  mber, 2010.
Substitution = ’
e Starting from 01/09/2010 no registration for APl n  eeded in line with new law

e Starting from 2020 Domestic products consumption —50% of total market by value
e Share of innovation preparations on the market — 60% of total market by value
Expected .
e Increase of export by 8 times compared to 2008
results *  Provision of medicinal safety of the RF in complian ce with the list of life-saving drugs

e  Stimulation of domestic substances production suff icient for production of 50% of total drugs by valu e
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Source: Pharmexpert, Company data



Disclaimer and Confidentiality Requirements

This presentation does not constitute or form part of and should not be construed as, an offer to sell or issue or the solicitation of an offer to buy or acquire securities of OJSC Pharmstandard (the “Company”)
or any of its subsidiaries in any jurisdiction or an inducement to enter into investment activity. No part of this presentation, nor the fact of its distribution, should form the basis of, or be relied on in connection
with, any contract or commitment or investment decision whatsoever.

This presentation has been prepared solely for use in connection with the possible offering of ordinary shares (the “Shares”) and global depositary receipts representing shares (“GDRs” and, together with the
Shares, the “Securities”) in the Company (the “Offering”). This document is an advertisement and not a prospectus and any purchase of Securities in the Offering should be made solely on the basis of
information contained in the prospectus and any supplemental prospectus to be published in respect of the Offering. The information contained in this presentation has not been independently verified. No
representation, warranty or undertaking, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or the opinions
contained herein. None of Augment Investments Limited (the “Selling Shareholder”) or the Company or any of their respective affiliates, advisors or representatives shall have any liability whatsoever (in
negligence or otherwise) for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in connection with the presentation.

This presentation is only for persons having professional experience in matters relating to investments and must not be acted or relied on by persons who are not Relevant Persons (as defined below).
Solicitations resulting from this presentation will only be responded to if the person concerned is a Relevant Person.

This presentation is not for distribution in, nor does it constitute an offer of securities in the United States, Canada, Australia or Japan. Neither the presentation nor any copy of it may be transmitted into the
United States, its territories or possessions, or distributed, directly or indirectly, in the United States, its territories or possessions. Any failure to comply with this restriction may constitute a violation of US
securities laws. The presentation is not an offer of securities for sale in the United States. Securities may not be offered or sold in the United States absent registration or an exemption from registration. The
Company has not registered and does not intend to register any portion of the Offering in the United States or to conduct a public offering of any securities in the United States.

This presentation is made to and directed only at (i) persons outside the United Kingdom, (i) qualified investors or investment professionals falling within Article 19(5) and Article 49(2) (a) to (d) of the Financial
Services and Markets Act 2000 (Financial Promotion) Order 2005 (the “Order”), and (iii) high net worth individuals, and other persons to whom it may lawfully be communicated, falling within Article 49(2)(a) to
(d) of the Order (such persons collectively being referred to as "Relevant Persons").

This presentation and its contents are confidential and must not be distributed, published or reproduced (in whole or in part) or disclosed by recipients to any other person, whether or not such person is a
Relevant Person. Failure to comply with this restriction may constitute a violation of applicable securities laws. If you have received this presentation and you are not a Relevant Person you must return it
immediately to the Company. This presentation does not constitute a recommendation regarding the securities of the Company.

This presentation is not a public offer or advertisement of Securities in the Russian Federation and is not an invitation to make offers to purchase any Securities in the Russian Federation, and must not be
passed on to third parties or otherwise be made publicly available in Russia. The GDRs have not been and will not be registered in Russia and are not intended for “placement” or “circulation” in Russia.

This presentation includes ‘forward-looking statements'. These statements contain the words "anticipate”, "believe", "intend", "estimate", "expect" and words of similar meaning. All statements other than
statements of historical facts included in this presentation, including, without limitation, those regarding the Company’s financial position, business strategy, plans and objectives of management for future
operations (including development plans and objectives relating to the Company's projects and services) are forward-looking statements. Such forward-looking statements involve known and unknown risks,
uncertainties and other important factors that could cause the actual results, performance or achievements of the Company to be materially different from results, performance or achievements expressed or
implied by such forward-looking statements. Such forward-looking statements are based on numerous assumptions regarding the Company's present and future business strategies and the environment in
which the Company will operate in the future. These forward-looking statements speak only as at the date of this presentation. Each of the Company and the Selling Shareholder and their respective agents,
employees and advisers, expressly disclaims any obligation or undertaking to update any forward-looking statements contained herein.

The information and opinions contained in this document are provided as at the date of this presentation and are subject to change without notice.
All information not separately sourced is from Company data.
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Contacts

JSC Pharmstandard
Likhachevsky drive, 5 «B» Moscow region,
Dolgoprudny, Russia, 141700.

Tel/Fax: (495) 970-0030/32
IR ex.2416
www.pharmstd.ru
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